IFBA’s Statement on the Draft Political Declaration of the High-level Meeting on the prevention and
control of non-communicable diseases (7 September 2011)
NCDs are a serious and complex problem and there is no simple solution. Efforts to address it need the active
involvement of all stakeholders. We believe that the food and non-alcoholic beverage industry has an important
role to play in addressing NCDs and have committed time, resources and expertise to do our part. We have and
continue to: 1) reformulate and develop new products that have less fat, saturated fat, sugar and/or salt; 2)
provide easy-to-understand, fact-based, nutrition information to consumers; 3) adopt responsible marketing
practices including imposing strict limits on how and what we advertise to children; and 4) promote balanced diets
and healthy, active lifestyles. We believe that public-private partnerships represent one of the strongest and most
cost-effective ways to address public health challenges and enhance the impact of any prevention strategies. We
are encouraged that the Draft Political Declaration recognizes the contribution and important role to be played by
the private sector and industry; and that an effective response to the prevention and control of NCDs requires a
whole of society approach and the engagement of all stakeholders. We appreciate the Chairs’ balanced approach
and support for evidence-based, cost-effective, population-wide and multisectoral interventions, which allows
governments the flexibility to adopt initiatives that reflect unique national circumstances and priorities. We look
forward to engaging further in collaborative efforts with all stakeholders at the global, regional, national and
community level to help improve public health.
About The International Food & Beverage Alliance (IFBA): IFBA is a group of ten global food and nonalcoholic beverage companies that share a common goal of helping consumers in all nations achieve balanced
diets and healthy lifestyles. * Since 2004, when Member States adopted the WHO Global Strategy on Diet,
Physical Activity and Health, member companies have made substantial progress in addressing health and
wellness concerns. For more information about IFBA, please visit www.ifballiance.org

*The Coca-Cola Company, Ferrero, General Mills, Grupo Bimbo, Kellogg’s, Kraft Foods, Mars, Nestlé, PepsiCo and
Unilever.
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